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Customers 

• Do you know exactly which products your customers want, and at what price? 

• Are you completely satisfied with the response rates from your marketing campaigns? 

• Can you instantly reach customers who specifically want your product? 

• Are you guessing what your customers may buy on sale, or do you really know ? 

• Can you get real time feedback from your customers, when they are not online? 

• Do you have a way to seD excess inventory before it loses vahie? 

Contact us now. We have a patent pending service that others have already discovered. 



[customers! 



[partners] 



[contact usl 
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Jobs 

Sales: 

Want to make your mark? Do you have what it takes? Only those who have the desire, passion and 
courage to lead should apply. We are looking for sales representatives wim proven tales experience to 
large retailer 5, entertainment and sports venues, and hospitality industry. Proven advertising and 
promotion sales experience in yellow pages, coupon books; Internet advertising is a great plus. Wireless 
carrier, local phone company, advertising agency experiences are other pluses. Apply only if you believe 
in yourself enough to work for commissions and equity. This is an opportunity available only to those wuh 
"no fear" attitude. Contact us and send uj a copy of your resume today. 



fcustomersl 



[partners! 



f contact us] 
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Dlalsurf, Inc. 

2 North First Street 
San Jose, CA 951 13 
Tel: (408) 295 6488 
Far (408) 295 3977 

infofStdialsvg£com 
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